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TEMPTRESStrisha

REFORM & 
REBRAND

RAAVAN 
BATTLE

NAYAN & 
PRABU DEVA

Public acceptance 
of Illicit affair

WHO WILL 
REIGN SUPREME 
VIKRAM OR 
ABHISHEK?

When the going gets tough 
the tough have to get going! 
With big heroes giving a 
string of flops it's time to 
get back to the starting 
block!

BUMPER 
TO BUMPER
The heat in on as Asin,
Genelia, Shriya, Nayan 
and co are all ready 
to clash with big 
releases
 

I’m good at what 
I do-strong-willed 

and somewhat
 arrogant too!

PRAKASHRAJ
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Authorisation for the booking of advertisement space in the 2010 as follows:

Signatory undertakes authority to contract for this advertisement and guarantees full payments upon 
confirmation. Every Full Page Full Color advertisement will received 1 complimentary copy upon publication

Advertisement Booking Form	 :

Advertisement Rates		  :

Advertiser 			   :

Product 			   :

Contact Person			  :

Tel 				    :

Fax No 				   :

Authorised Signature & Company Stamp:

PERCEPTION MEDIA SDN BHD
3-3 Jalan 11/48A, Sentul Raya Boulevard, 51100 Kuala Lumpur, Malaysia.
Tel: +603 4043 0500 Fax: +603 4043 7648
Contact: James Selva Mobile: 012 2036624 Email: jameselva@cinefashion.net

Advertisement Booking Form

Advertisement Rates 

	 RM

Front Cover Gatefold 	 10,000

Back Cover Gatefold 	 7,000

Bookmark 	 6,000

Inside Front Cover 	 4,500

Inside Back Cover 	 4,000

Outside Back Cover 	 5,500

Full Page Colour 	 3,500

Halfpage Colour 	 1,500

Quarter Page - classifieds 	 600

Mini Panel - classifieds 	 300

TECHNICAL DET AILS (cm) 

Trimmed Size : 27.3 x 20.6
Bleed Size : 28.3 x 21.6
Type Area : 25.2 x 19.6

SERIES DISCOUNTS

4 Insertion : 5%
8 Insertion : 10%
12 Insertion : 15%

MATERIAL REQUIREMENTS

Full Colour : CD ROM (High Res PDF ) with a
set of colour proof

perception
media

A Publication by

www.cinefashion.net



Indian Women

Indian society has changed 
dramatically, the mission of 
the magazine has remained 
constant. The aim was to 
open the minds of young 
women, to introduce them to 
the world and society and to 
improve their situation. 

AIM

Targeted solely at the 17 - 38 year old, and 
although it is read by older and younger 
women, the content is mainly geared 
towards this age group. and are unique in 
keeping such a tight target audience. This 
means that advertisers know exactly who 
they are appealing to

TARGETED

Indian women have become more focused 
on themselves. They are interested what 
works for them and not just for their 
families. Research has shown that when 
women look at a magazine, they consider 
this as “mine time” rather than a pastime- 
like the television, to be shared with the 
family

FOCUSED

Although women may not be able 
to have it all, in varying degrees 
the world over they are keen to 
have as much as they can. The 
more power and money women 
have , the more demanding and 
acquisitive they become. Time, 
inevitably, is the one thing that 
they are short of. It is all the more 
important, therefore, for publisher 
to attract their attention in 
innovative ways.

POWER

Have seen a fundamental change 
in the lives of women over the past 
50years. Greater freedom, improved 
gadgets for the home, and more 
disposable income have elevated 
women to a point whereby many 
have a pretty good life

INCOME

Profile

Language : English Frequency : monthly circulation : 22,000 copies readers : 72,000




