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Although women may not be able
to have it all, in varying degrees
the world over they are keen to
have as much as they can. The

Indian society has changed more power and money women Indian women have become more focused Have seen a fundamental change
dramatically, the mission of Targeted solely at the 17 - 38 year old, and have , the more demanding and on themselves. They are interested what in the lives of women over the past
the magazine has remained although it is read by older and younger acquisitive they become. Time, works for them and not just for their 50years. Greater freedom, improved
constant. The aim was to women, the content is mainly geared inevitably, is the one thing that families. Research has shown that when gadgets for the home, and more
open the minds of young towards this age group. and are unique in they are short of. It is all the more women look at a magazine, they consider disposable income have elevated
women, to introduce themto  keeping such a tight target audience. This important, therefore, for publisher this as “mine time” rather than a pastime- women to a point whereby many
the world and society and to ~ means that advertisers know exactly who to attract their attention in like the television, to be shared with the have a pretty good life

improve their situation. they are appealing to innovative ways. family
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